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By Robert Szostek
U.S. European Command Customs

Holiday mail customers now have
an easier way to learn about inter-
national mail regulations. Military

customs is offering “International Mail Im-
ports,” a pamphlet that outlines prohibitions,
restrictions and import duties related to mailing
items to the United States from overseas.

“Many people do not know that Customs
and Border Protection may fine you at least $100
if you mail meat or any meat products to the
States,” said Michael Burkert, director of the
U.S. European Command Customs and Border
Protection Agency.  Banned products include
canned meats, paté, salami, sausage and soup
mixes containing meat.

It is also illegal to mail handguns, alco-

holic beverages and a number of other items
to the United States. Other articles not on
the banned list may be restricted and need
special import permits.

Mailers must affix a customs declaration to
every parcel going to the States. Falsifying this
declaration is a federal crime.

“People must also realize that foreign-made
goods sent to the [States] are subject to the
payment of duty,” Burkert said. “Even if you
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mail foreign items to yourself or buy them in a
military exchange, the recipient may still have
to pay duty and the customs user fee.”

U.S. residents may receive up to $100 worth
of foreign-made goods per day; they must pay
duty on the value of gifts exceeding that amount.

The International Mail Imports pamphlet
is available at all military customs offices and
online at www.customs.gov/xp/cgov/travel.

By Rick Brink
Defense Commissary Agency

Military commissaries
are no longer accept-
ing home-printed

coupons as the grocery industry
comes to terms with the fraudulent
use of Internet coupons.

“We still gladly accept manu-
facturers’ coupons – the kind you
clip out of newspapers or magazines
or that you receive in the mail,” said
Bob Vitikacs, the Defense Commis-
sary Agency’s director of operations
and product support.

“What we’re not accepting are
coupons that have been down-
loaded from the Internet and
printed with a home computer,
because it’s too difficult for our
cashiers to tell if they are valid,”
Vitikacs said.

The use of fraudulent Internet
coupons is growing in the grocery
business. Many commercial grocers
are also declining to accept home-
printed coupons.

Most coupons are legitimate,
but home computers and Internet
access have made it easy to alter
legitimate coupons for fraudulent
use, Vitikacs said.

Some analysts estimate the loss
by coupon fraud to the grocery in-
dustry to be millions of dollars.
Fraud ultimately costs consumers
as manufacturers raise their prices
to recoup losses.

To protect against loss, DeCA
officials decided to suspend ac-
ceptance of home-printed, photo-
copied or facsimile-generated
coupons.

“This is an interim measure
we’ve adopted immediately to pro-
tect our customers and industry
partners,” Vitikacs said.

DeCA operates a worldwide
chain of nearly 280 commissaries
that provide groceries to military
personnel, retirees and their fami-
lies in a safe and secure shopping
environment.

Authorized patrons purchase
items at cost plus a 5-percent sur-
charge, which covers the costs of
building new commissaries and
modernizing existing ones.

Shoppers save an average of
more than 30 percent on their pur-
chases compared to commercial
prices – savings worth an aver-
age of  more than $2,400 annually
for a family of four.

A core military family support
element – and a valued part of mili-
tary pay and benefits – commis-
saries contribute to family
readiness and enhance the qual-
ity of life for America’s service
members and their families.

For more information about
DeCA visit www.commissaries.com.
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For more information visit www.http://hqdainet.army.mil/mpsa/main.htm.


